
The Secret to Boosting Restaurant Revenues: 

EMAIL MARKETING MASTERY



In the digital era, where every click and open can lead to a sale, email marketing emerges as a potent tool for 
restaurants looking to spice up their revenue. Despite the rise of social media platforms, email marketing still 
holds its ground, offering unparalleled personalization and direct access to customers. Let’s delve into how 
leveraging email marketing strategies can be a game-changer for boosting your restaurant revenue especially 
when immediate and impactful ROI is the goal. 

Statistics highlight the significant impact email marketing can have on the restaurant and hospitality industry. 
According to a study, email marketing yields an astounding average return of $42 for every $1 spent, showcasing 
its efficiency and potential for high ROI. Furthermore, in the context of restaurants, personalized email campaigns 
can drive sales by up to 50%, proving that a well-crafted email can be just as tempting as the aroma of freshly 
baked bread.

This direct correlation between strategic email marketing and revenue growth is not accidental. It stems from 
the ability to craft tailored messages that resonate with the audience, prompt actions, and build loyalty. A survey 
revealed that 59% of respondents were influenced by email marketing when deciding where to dine, underscoring 
the power of email in the decision-making process.

THE APPETIZING IMPACT OF EMAIL MARKETING ON REVENUE
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THE APPETIZING IMPACT OF EMAIL MARKETING ON REVENUE

Ever wondered how email marketing stacks up against 
social media marketing? Well, it doesn’t! Email marketing 
and social media marketing stand as two pillars of digital 
marketing strategies, each with distinct advantages 
and considerations in terms of implementation costs, 
maintenance, benefits, and return on investment (ROI). 
Email marketing is known for its cost-effectiveness, 
with a relatively low entry cost and maintenance fees 
primarily revolving around email platform subscriptions 
and content creation. 

This channel boasts an impressive average ROI of $42 
for every $1 spent, highlighting its efficiency in reaching 
and engaging customers directly. In contrast, social 
media marketing may require a higher initial investment, 
especially for paid advertising and content creation 
geared towards multiple platforms. The maintenance 
cost can vary widely, depending on the scale of the 
campaign and the chosen platforms. However, social 
media marketing offers extensive reach and the ability to 
engage with a broader audience interactively, potentially 
leading to increased brand awareness and customer 
loyalty. While the ROI for social media marketing can be 
substantial, it often requires more effort to track and 
may vary significantly across different industries and 
platforms. Ultimately, both channels provide valuable 
benefits, with email marketing often leading in terms of 
direct ROI and cost-efficiency, while social media excels 
in engagement and brand visibility.

SOCIAL MEDIA MARKETING VS 
EMAIL MARKETING 
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BUILD A ROBUST AND SEGMENTED EMAIL LIST: 
The foundation of any successful email marketing 
campaign is a robust and segmented email list. Start 
by enticing customers to sign up through your website, 
social media channels, or directly at your restaurant 
with the promise of exclusive deals, insider news, or a 
welcome discount. Remember, quality trumps quantity. 
A list filled with genuinely interested subscribers is 
more valuable than a larger, less engaged one.

PERSONALIZE YOUR MENU OFFERINGS: 
Personalization is the key ingredient in email marketing. 
Utilize customer data to segment your list based on 
preferences, dining history, and behavior. Tailor your 
emails to fit these segments, whether it’s highlighting 
vegetarian dishes to a veggie lover or sending a 
birthday discount. This approach not only increases the 
relevance of your emails but also enhances customer 
satisfaction and loyalty.

TO KEY STRATEGY FOR EMAIL 
MARKETING SUCCESS

SERVE HOT DEALS AND FRESH CONTENT: 
Keep your audience engaged with a mix of content 
that goes beyond promotional offers. Share behind-
the-scenes stories, chef interviews, new menu 
announcements, and cooking tips. This variety keeps 
your brand top of mind and fosters a community 
around your restaurant. Additionally, exclusive email 
discounts and loyalty rewards encourage repeat visits 
and increase average order value.

OPTIMIZE FOR MOBILE USERS: 
With over 50% of emails opened on mobile devices, it’s 
essential to ensure your emails look appetizing on all 
screens. Use responsive design, eye-catching visuals, 
and clear call-to-action buttons. A mobile-friendly 
email not only improves the user experience but also 
boosts the effectiveness of your campaigns.

MEASURE, TEST, AND ADJUST: 
Finally, the secret to mastering email marketing lies in 
continuously analyzing your campaign’s performance. 
Track open rates, click-through rates, conversion 
rates, and revenue generated from each email. Use 
these insights to refine your strategy, testing different 
subject lines, content formats, and sending times to 
discover what resonates best with your audience.
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To ensure your email marketing strategy is top-notch, here 
are additional best practices:

1. COMPLIANCE IS KEY: 
Adhere to email marketing laws by obtaining  
explicit consent to send emails and including an 
 easy unsubscribe option.

2. TIMING AND FREQUENCY: 
Find the sweet spot for when and how often to send 
emails. Over-sending can lead to unsubscribes, while 
under-sending might cause you to be forgotten.

3. ENGAGING SUBJECT LINES: 
Capture attention with creative, concise subject lines. 
Make a promise that your email content delivers.

4. VISUAL APPEAL: 
Use high-quality images and a clean layout to make your 
emails visually appealing and easy to read.

Implementing these email marketing strategies effectively 
can transform your restaurant’s approach to customer 
engagement and revenue generation. By building a strong 
email list, personalizing content, offering value through 
deals and insights, and continuously refining your approach 
based on performance metrics, you can create a winning 
formula that not only attracts diners but turns them into 
loyal patrons. Start incorporating these actionable steps 
into your marketing mix and watch your restaurant’s 
revenue grow as a result.

BEST PRACTICES FOR A 
FIVE-STAR EMAIL 
MARKETING STRATEGY
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Karee Laing stands at the forefront of the marketing and advertising industry with over 15 years of unparalleled 
expertise, making her an indisputable authority in crafting strategies that not only resonate with restaurant 

brands but also significantly drive their revenue through direct action. 
As the Chief Strategist and Founder of Restaurant Brand Builders, Karee has dedicated a decade to steering her 
team at Studio Brand to monumental success, securing over 100 prestigious awards and recognitions in digital 

marketing, branding, and advertising. This achievement is a testament to her visionary leadership and her team’s 
exceptional talent in navigating the complex landscape of the food and beverage sector.

For restaurant owners and management teams searching for the most effective ways to market their 
establishments, Karee represents the zenith of strategic marketing partnership. Her approach is deeply rooted 
in collaboration with clients, identifying unique areas for improvement within their restaurants and deploying 

innovative strategies that not only address these areas but also amplify the brand’s market presence. Her 
track record speaks volumes, having worked closely with numerous restaurant owners to implement strategic 

enhancements that have consistently resulted in a quadrupling of their initial investment.
By selecting Karee and her team, it means you are partnering with a seasoned professional who not only 
understands the nuances of the restaurant industry but is also committed to transforming challenges into 
opportunities for growth. With Karee Laing at the helm, restaurant brands are not just marketed; they are 

meticulously crafted to stand out in a crowded marketplace, ensuring they capture the hearts and palates of 
their target audience.
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